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It is fair to say that in 2017 the internet is powered by images and videos.
From the ever-rising popularity of services like YouTube, Snapchat and Instagram to the pervasiveness of selfies,
emojis and memes, while emerging trends like livestreaming and virtual reality look likely to further extend this.
The image and video driven digital world that young people inhabit can magnify the risks and pressures they face,
while also offering fun new opportunities for self-expression and creativity.
With virtual reality headsets close to taking off as a family device, there will be a pressing need for children to
critically evaluate even the most immersive and engaging content. Meanwhile livestreaming presents new pressures
for risk-taking teens who will need even more support to handle impulsivity.
We need to ensure children and young people are:
able to evaluate online content, including images and videos which are particularly powerful
influencers, and recognise how the content they are exposed to and the people they interact with can affect their
own emotions, beliefs and behaviours.
able to understand the feelings of others, with socio-emotional skills developed for a
digital age and a passion for creating supportive online communities.
able to make responsible decisions when creating and sharing content, from photos
and videos to conversations and comments.
able to support their peers and able to seek help from friends, family, school and wider to
ensure that concerns are responded to early and effectively.
able to ‘Be the change’ and take an active and empowered role in their online communities
by taking action over the negatives and promoting the positives.
These digital and socio-emotional skills are essential now and will be become even more important as new issues
emerge and technology continues to develop.
We all have a role to play in empowering children with the skills they need, both now and as they embark on an
adulthood where digital skills and emerging technologies will play a fundamental role in their lives.

The Safer Internet Day theme this year sums it up – we have a shared responsibility to make the internet a better
place and empower children with key skills. Whether that is schools and the wider children’s workforce, or the
internet industry, government, charities, policymakers, and parents, carers and children and young people
themselves. We all have a role to play.

For Safer Internet Day 2017, 1,500 young people aged 8-17 years took part in an online survey conducted by
ResearchBods and commissioned by the UK Safer Internet Centre. The aim was to explore the role of images and
videos in young people’s digital lives and the influence this can have on their self-esteem, behaviour and emotions.
The findings reveal how pervasive the use of images and videos is among young people, and demonstrates the
positive role this plays as well as the risks and pressures they may face as a result.
Images and videos play a central role in young people’s digital lives
The majority of 8-17 year olds surveyed had shared a photo online (84%), rising from 73% of 8-12 year olds to 95% of
13-17 year olds, with 1 in 6 (17%) saying they had done this in the last hour.
8-17 year olds were asked what they had done in the last hour:




1 in 6 had shared a photo (17%)
1 in 8 had shared a selfie (12%)
1 in 25 had livestreamed (4%)






1 in 4 had used Snapchat (25%)
1 in 3 had used YouTube (31%)
1 in 3 had used Facebook (32%)
1 in 5 had used Instagram (22%)

Young people are using the power of image to make a positive difference
In the last year, 4 in 5 children aged 8-17 years (80%)
said they had been inspired by an image to do
something positive.
Over 2 in 3 (67%) said that in the last year they have
posted an image or video on the internet for a positive
reason, including to support friends (40%), to share
something interesting with others (31%) and to
encourage others to do something positive (17%).

I shared videos and images of me with
my friend to show her how much I
care about her and how much her
friendship means to me when she was
going through a rough time <3
Teenage girl from the South East

While many of their experiences are positive, a significant number of young people have negative experiences






70% of 8-17s said they have seen images and videos not suitable for their age in the last year.
Almost 2 in 5 (38%) have received negative comments on a photo they have posted; this can have a real impact
on young people’s expression, as 2 in 5 (40%) said that they sometimes don’t post images because of worries
about mean comments. Encouragingly, 80% said they have received positive comments on a photo they posted.
More than 1 in 5 (22%) of 8-17s said that someone has posted an image or video to bully them.
Almost half (45%) of 13-17 year olds have seen nude or nearly nude photos of someone they know being shared
around their school or local community.

Teen girls are particularity likely to face pressures in our image-driven digital culture
On average young people take 12 selfies before they are happy to post one online, and 43% said they worry about
how attractive they look when they share photos online, rising from 35% of boys to 51% of girls.

Almost a third (30%) of young people aged 8-17 years said they have felt sad about their appearance after seeing a
particular image or video.
Furthermore, 45% have used a filter in the last year to make themselves look better, with 52% of girls saying they
have done this compared to 38% of boys.
The survey identifies that 13-17 year old girls are particularly likely to experience these pressures, with almost twothirds (61%) of them saying they worry about how attractive they look when sharing photos online and nearly half
(47%) of them saying they have felt sad about their appearance after seeing a particular image or video online.
Majority of young people need more support to critically evaluate images and videos online
Images and videos can have a powerful influence on children’s self-esteem, beliefs and behaviours, but the majority
of young people find it hard to critically evaluate the images and videos they find online.
Despite 70% of 8-17 year olds recognising that images and videos can be misleading and don’t always tell the full
story, just a third (33%) of young people say they find it easy to check if the images and videos they find online are
truthful. Almost half (48%) said they are more likely to trust something has happened if they see an image or video
of it.
Many are taking risks with what images and videos they share and who they share them with
Along with critical thinking skills, we need to empower young people to make responsible decisions when creating
and sharing content online.
Almost two-thirds of 8-17 year olds (65%) said they have shared an image or video directly with someone they only
know online, with over a quarter (27%) saying they have done this in the last day.
Despite this, nearly 2 in 5 (38%) of 8-17s say they worry about losing control of an image they have shared online.
Nearly a third (30%) of 8-17 year olds have shared a photo they wouldn’t want their parents or carers to see, rising
from 1 in 5 children aged 8-12 years (21%) to 2 in 5 teens (40%).
Young people need support to manage their privacy while sharing images and videos
Over half (56%) of young people aged 8-17 years said they have shared images or videos on a public social media
profile, with almost a third (31%) saying that most of the photos they share are on a public profile that can be seen
by anyone.
Almost a quarter said they don’t know how to control who can see what they post on social media (23%).
Only half of 8-17 year olds (51%) said they always think about what personal information they could be sharing
before they post a photo or video online.

The power of image in
digital youth culture
The role of images and videos in young people’s lives

Children and young people are extensively using images and videos to
communicate and they are doing so on an hourly or daily basis.
Young people are using an extensive range of social media and messaging apps to communicate using images and
videos, with many young people doing so on an hourly or daily basis.

YouTube is the platform that most young people have used, with 97% of 8-17 year old respondents saying they have
ever used it and 73% saying they have used it in the last day.
Many children and young people use popular sites and services on a daily basis, including YouTube (73%), Facebook
(54%), Instagram (45%), WhatsApp (43%), Snapchat (43%) and Twitter (25%).

Figure 1: How regularly children aged 8-17 years old are using
popular sites and services
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Q: When did you last use the following online sites or services, if it all? Matrix Rating Scale (One Answer Per Row). Answer choices: In the last hour; In the last
week; In the last month; Longer ago than a month; I have never used this. Base: All respondents (1,500 young people aged 8-17 years)

There are some gender trends, with boys being more likely to use YouTube (77% of boys compared to 70% of girls)
and Minecraft (21% of boys compared to 15% of girls) in the last day. Girls are more likely to have used Snapchat in
the last day, with 47% of girls reporting this compared to 39% of boys.

2 in 5 teens have used Snapchat in the last hour, while the majority are using popular sites like Instagram, YouTube
and Facebook on a daily basis.

Figure 2: How regularly children aged 13-17 years old are using
popular sites and services
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Q: When did you last use the following online sites or services, if it all? Matrix Rating Scale (One Answer Per Row). Answer choices: In the last hour; In the last
week; In the last month; Longer ago than a month; I have never used this. Base: All respondents aged 13-17 years (750 young people)

While 8-12 year olds are less likely to have used the majority of services, except Minecraft, compared to 13-17 year
olds, many are still regular users.
YouTube, Minecraft and WhatsApp are the most popular services among 8-12s, with a significant minority of 8-12
year olds using social media sites on a daily basis.
This is despite a minimum age of 13 on many social media services, including Facebook, Instagram, YouTube,
Snapchat and Twitter, while WhatsApp sets out a minimum age of 16 in its terms and conditions.

Figure 3: How regularly are children aged 8-12 years old using
popular sites and services
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Q: When did you last use the following online sites or services, if it all? Matrix Rating Scale (One Answer Per Row). Answer choices: In the last hour; In the last
week; In the last month; Longer ago than a month; I have never used this. Base: All respondents aged 8-12 years (750 young people)

Feeling happy is the most common emotional reaction that young people report after seeing images and videos
online, with the majority (62%) of 8-17 year old respondents saying they had felt happy after seeing an image or
video on the internet in the last month.
The top three positive emotions that young people aged 8-17 years felt in the last month after seeing an image or
video online are happy (62%), excited (35%) and inspired (22%), while the top three negative emotions are shocked
(23%), sad (20%) and angry (19%). Older children were more likely to report both positive and negative emotions.
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Half of young people aged 8-17 years (52%) said they couldn’t stop thinking about a particular image or video in the
last year, rising from 47% of 8-12 year olds to 57% of 13-17 year olds.
1 in 10 (10%) of young people said they felt this all or most of the time.

Overall, 70% of young people aged 8-17 years said that in the last year
they have seen images and videos not suitable for their age, rising
from 60% of children aged 8-12 years to 79% of children aged 13-17
years.
Almost 1 in 6 (15%) said this happened all or most of the time.

The majority of children aged 8-17 years have shared a photo online (84%), rising from 73% of 8-12 year olds to 95%
of 13-17 year olds, with 1 in 6 (17%) saying they have done this in the last hour.
Teens are more regularly sharing photos and videos than younger children, with 1 in 5 teens (21%) saying they had
shared an image online in the last hour, compared to 1 in 8 children (13%) aged 8-12 years.

Figure 4: How recently children shared a photo online
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Q: When did you last do the following things online, such as on social media or messaging apps like Snapchat, Instagram, WhatsApp, YouTube, Facebook? [Share
a photo]. Matrix Rating Scale (One Answer Per Row). Base: All respondents (1,500 young people aged 8-17 years)

Figure 5: How recently children shared a selfie online
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Q: When did you last do the following things online, such as on social media or messaging apps like Snapchat, Instagram, WhatsApp, YouTube, Facebook? [Share
a selfie] Matrix Rating Scale (One Answer Per Row). Base: All respondents (1,500 young people aged 8-17 years)

Girls are more likely than boys to share photos. 1 in 5 (20%) girls have shared a photo in the last hour, compared to 1
in 7 (14%) boys.
These gender trends are observed across both age groups, with girls aged 8-12 years old and girls aged 13-17 years
old more likely than boys of their age to share photos on an hourly basis (see Figure 6).

Figure 6: Number of children who have shared a photo on social
media or messaging apps in the last hour
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Q: When did you last do the following things online, such as on social media or messaging apps like Snapchat, Instagram, WhatsApp, YouTube, Facebook? [Share
a photo] Matrix Rating Scale (One Answer Per Row). Base: All respondents (1,500 young people aged 8-17 years)

Similarly girls are more likely than boys to say they have shared a selfie in the last hour. Overall, 15% of girls aged 817 years said they had shared a selfie in the last hour, compared to 9% of boys aged 8-17 years. This gender trend is
observed across both age groups.

Figure 7: Number of children who have shared a selfie on social
media or messaging apps in the last hour
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Q: When did you last do the following things online, such as on social media or messaging apps like Snapchat, Instagram, WhatsApp, YouTube, Facebook? [Share
a selfie] Matrix Rating Scale (One Answer Per Row). Base: All respondents (1,500 young people aged 8-17 years)

Over two-thirds (68%) of respondents aged 8-17 years old said they had changed or edited a photo before sharing it
(for example by using a filter, faceswap, facetune).
A quarter (24%) of 8-17s said that they had done this in the last day, rising from 1 in 5
(19%) 8-12 year olds to almost a third (30%) of 13-17s.
Overall, 81% of 13-17 year olds said they had changed or edited a photo before
sharing it, compared to 56% of 8-12 year olds.
Teenage girls (85%) are more likely to have done this than teenage boys (77%), while
with the younger age group there are no significant gender differences.

Emojis are an important part of children’s visual communication on social media and messaging apps.
44% said they find it easier to share their feelings using emojis rather than words, while just 14% of young people
said they do not use emojis.
Crying laughing emoji is the emoji used most regularly by young people, followed by the smiley emoji and thumbs
up.

From the launch of Facebook Live in April, to the launch of YouTube Live in June and Live Video on Instagram Stories
in November, 2016 was an important year for livestreaming.
Young people were asked whether they had livestreamed, with Facebook Live
and Periscope presented as possible services they might have used.
A third (33%) of respondents aged 8-17 years said they have livestreamed, with
over 1 in 10 (11%) saying they had done this in the last day. There are no age or
gender trends with livestreaming, with younger children as likely as teens to say
they had livestreamed.

The findings demonstrate the importance of images and videos to children and young people's digital lives.
With many children and young people sharing images and videos on an hourly and daily basis it is more
important than ever to empower children to share responsibly. This is particularly important for younger
children who need additional support and education, along with provision of age-appropriate services.
The report shows that the majority of young people have been exposed to age-inappropriate content
online, underlining both the importance of work to reduce children's exposure to such content and
educational strategies to equip children to cope with this.
The report identifies livestreaming as an emerging trend and it will be important to extend our
understanding of how young people are using this and the potential risks and benefits of this use, as well as
how we can support young people to livestream safely and responsibly. It will also be important to work
with providers of livestreaming services to ensure the needs and experiences of children and young people
are taken into account.

Be the change
The power of image to make a positive difference

Young people are using the power of image and video to ‘Be the
change’ and make a positive difference.
“My friend was feeling sad one day, so I
sent a picture of myself dressed as a clown.
I wanted to cheer them up and it worked.
They couldn't stop laughing when they saw
me in school the next day.”
Boy aged under-13 from the North West

80% of 8-17 year olds said that in the last year they have been inspired by an image or video online to do something
positive, with 1 in 5 (19%) saying this happened all or most of the time.
This rises from 76% of 8-12 year olds to 83% of 13-17 year olds. There are no significant gender trends with boys
(78%) and girls (81%) reporting similar experiences.

67% of 8-17 year olds have posted an image or video on the internet for a positive reason, with the most popular
reasons being to cheer up a friend (40%), to share something interesting (31%) and to inspire people to do
something positive (17%).

Teenagers are more likely to have done this compared to younger children, with 77% of 13-17 year olds saying they
had shared an image or video online for a positive reason in the last year compared to 57% of 8-12 year olds. There
are no significant gender trends, with boys (67%) and girls (67%) reporting the same levels of positive action in the
last year.

Figure 8: Positive reasons why children and young people have used
images and videos in the last year
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Q: In the last year, have you ever shared an image or video on the internet for a positive reason? [Multiple Choice, Multiple Answer). Base: All respondents
(1,500 young people aged 8-17 years)

Many young people used the power of images and videos to support their friends.
As one teenage girl in the South East said, “I shared videos and images of me with my friend to show her how much I
care about her and how much her friendship means to me when she was going through a rough time ❤”
Another teenage girl in the West Midlands said that “A friend was down, so shared a group photo of good times.”
One teenage boy in the South West said “my mate wasn’t feeling too good and I wanted to cheer him up so I sent a
gif of a smiling monkey.”
A teenage boy in the East of England shared “an image congratulating a friend on something they did well in.”
While a younger girl aged under-13 from the North East said she shared “a video of me singing as my friend was a
little bit sad.”
Similarly, a boy aged under-13 from the North West explained how “My friend was feeling sad one day, so I sent a
picture of myself dressed as a clown. I wanted to cheer them up and it worked. They couldn't stop laughing when
they saw me in school the next day.”

They even used images and videos to support their peers through the most difficult times.
As one teenage boy in the South West explained, “I lost a friend in a car accident and somebody made an amazing
cover of yellow by Coldplay as a tribute and I wanted to share it.”
Another teenage boy in the East Midlands explained what he shared: “It was a minecraft video of us playing as we
did a tribute for my school friend who died over Christmas holidays we all joined online to make a special page.”

They also used images and videos to strengthen relationships:
One teenage boy in Scotland said he shared “a photo of my baby sister to make my mum laugh.”
Another teenage boy in the South East said he shared “a picture of my friend as a shoutout for their birthday.”
While a teenage boy in the South West explained his action: “Telling my girlfriend how much I loved her with a filter
on Snapchat.”

We heard from many young people about how they share images and videos with their wider online community
to provide inspiration, encouragement and support.
One teenage boy in London said he shared a “video of a music performance to encourage people to follow their
dreams.”
Another teenage boy in the East of England said he shared “a picture of a boxer to inspire people to strive like him.”
A teenage girl in Wales said she shared “an image that was of a positive quote to help anyone feeling low.”
While another teenage girl in London said she shared “a picture telling people to hold on, pain ends, to give them
the reassurance that whatever they are going through is only a temporary thing.”
One teenage girl in the South West explained “I have shared videos and images of me doing art and music to share
my creativity, to inspire myself and to support my friends in their hobbies.”
One teenage girl in the North West used the power of selfies to empower her peers, by sharing “a no makeup selfie
to show that I am willing to be seen without makeup on.”

Young people shared how they are using the power of image to stand up for rights and causes they believe in.
Many young people shared how they were using the power of image and video to address bullying.
One teenage girl in Yorkshire said she shared “an anti
bullying picture because I thought it was inspirational and
agreed with the message.”
While a younger girl aged under-13 in Yorkshire shared
how she used the power of image to stand up to bullying:
“Because I know someone at school who is being bullied
and I get bullied as well so I did a video on ROBLOX which I
put on YouTube to show people how to stand up to bullies
like I do so they will feel better.”
We also heard from many young people who said they had
shared images and videos to promote LGBT rights.

I know someone at school who
is being bullied and I get bullied
as well so I did a video on
ROBLOX which I put on YouTube
to show people how to stand up
to bullies.
Girl under-13 from Yorkshire

One teenage boy in the South East said he shared “a video about people who were proud to be transgender and
their experiences. It was very heartwarming and inspiring”.
While another teenage boy in Scotland said he shared “an image of a group of my friends and I at a Gay Pride event.”
A teenage girl in the South West said she “set a temporary profile picture in support of gay pride.”

Many other young people shared how they were using their creativity and positive action to inspire change.
One teenage girl in the South East said “I created a video
to illustrate just how strong cancer sufferers and
survivors are. This video was in honour of a very special
relative who is currently undergoing stage 4 cancer.”
Another teenage girl in Scotland said “I shared a video of
a song I wrote about loving each other just after the
Orlando shootings.”
One teenage girl in the South East said: “I shared a video
of myself doing weekend work at our local animal
shelter. I want to encourage more people to volunteer.”

I shared a video about people who
were proud to be transgender and
their experiences. It was very
heartwarming and inspiring.
Teenage boy from the South East

While a young boy in the South West said “I shared an image of myself completing a 5K swim for Cancer Research to
raise money for the charity, but I did it through my mum's Facebook account as I am not allowed to have one as I am
too young.”

It is inspiring to hear how so many children and young people are using the power of image to make a
positive difference.
We need to empower all children and young people to be digital citizens, able to ‘Be the change’ and take
an active and empowered role in their online communities by taking action over the negatives and
promoting the positives.
By providing positive examples of how technology can be used we can encourage children to strive to use
the power of technology to create a better internet and a better world.

Picture perfect
Pressures in our image-driven digital culture

Many children – particularly teenage girls – face a range of pressures
online and they change their behaviours to manage their image.
Average number
of selfies young
people take
before posting
one online

Average number
of likes young
people say they
need to get on a
photo before
they feel happy

On average young people aged 8-17 years say they need 48 likes on a photo they have posted before they feel
happy. There are slight age and gender trends, with the highest number reported by 8-12 year old girls who said they
need 52 likes to feel happy, compared to teenage boys who reported the lowest number saying they need 46 likes.
Younger boys aged 8-12 years said they need 47 likes, while teenage girls aged 13-17 years said they need 48 likes.
For some young people not getting enough likes can mean they delete a photo they have posted. Almost a quarter
(23%) of 8-17 year olds said they have deleted a photo because it didn’t get enough likes, rising from 18% of 8-12
year olds to 28% of 13-17 year olds. Girls are more likely to have done this (28%) compared to boys (19%) and this
gender difference is seen across both age groups. Overall teenage girls are the most likely to have done this.

Figure 9: Number of children who have deleted a photo
because it didn't get enough likes
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Q: Thinking about communicating with photos, images and videos on the internet. Do you agree or disagree with the following statements? [I have deleted a
photo I posted because it didn’t get enough likes] Matrix Rating Scale (One Answer Per Row). Base: All respondents (1,500 young people aged 8-17 years)

1 in 4 (24%) 8-17 year olds said that if they don’t post photos their friends won’t believe they have done something,
while 17% said they feel pressure to post images online, with no significant age or gender trends.
However, many young people say they do not face these pressures. 51% of 8-17 year old respondents say they don’t
feel pressure to post images online and 42% say they don’t agree that their friends wouldn’t believe they have done
something if they don’t post photos.

Young people take on average 12 selfies before posting one online, with 8-12 year olds and 13-17 year olds reporting
the same. Girls on average take 13 selfies before posting one online, compared to boys who on average take 10.
43% of 8-17s said they worry about how attractive they look when they share photos online, while just 29% said they
do not feel worried about this.
Girls are more likely (51%) than boys (35%) to agree with this. Similarly, older children aged 13-17 years are more
likely to report they worry about this (52%) compared to 8-12 year olds (34%). Overall teenage girls are most likely to
report feeling this (see Figure 10).

Figure 10: Number of children who agree they feel worried
about how attractive they look when sharing photos online
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Q: Thinking about communicating with photos, images and videos on the internet. Do you agree or disagree with the following statements? [I worry about how
attractive I look when I share photos online] Matrix Rating Scale (One Answer Per Row). Base: All respondents (1,500 young people aged 8-17 years)

Over a third (34%) have felt sad about their appearance after seeing a particular image or video, with girls and older
children more likely to say they have felt this. 2 in 5 (39%) girls said they have felt this compared to almost a third
(29%) of boys. Similarly, older children aged 13-17 are more likely to have felt this (43%) compared to 8-12 year olds
(25%). Overall teenage girls are most likely to have felt this (see Figure 11).

Figure 11: Number of children who agree they have felt sad about
their appearance after seeing a particular image or video online
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Q: Thinking about communicating with photos, images and videos on the internet. Do you agree or disagree with the following statements? [I have felt sad
about my appearance after seeing a particular image or video] Matrix Rating Scale (One Answer Per Row). Base: All respondents (1,500 young people aged 8-17
years)

In addition, 1 in 10 (10%) teenagers aged 13-17 years said they felt insecure after seeing an image or video in the last
year, while 8% said they felt lonely.
Despite this, young people do have an awareness that the images and videos that others share online may not
always be an accurate reflection of their lives. Over two-thirds (68%) of 8-17 year olds agreed that people mostly
share images and videos that show the most exciting part of their life, with teens aged 13-17 years more likely to
agree with this (73%) than younger children aged 8-12 years (64%).

Almost half (45%) of 8-17 year olds have used a filter in the last year to make themselves look better, with 13%
saying they do this all or most of the time.
Older children are more likely to have done this, with 56% of 13-17 year olds saying they have done this compared to
34% of 8-12 year olds. Girls too are more likely to use filters to make themselves look better, with 52% of girls saying
they have done this compared to 38% of boys. 1 in 6 (17%) girls say they do this all or most of the time.
Overall, teenage girls are the most likely to have used a filter in the last year to make themselves look better (see
Figure 12).

Figure 12: Number of children who have used a filter in the last
year to make themselves look better
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Q: In the last year, how often have you experienced the following on the internet? (For example on social media or messaging apps) [I have used a filter to make
myself look better] Matrix Rating Scale (One Answer Per Row). Base: All respondents (1,500 young people aged 8-17 years)

Many young people are taking decisions about what to post by thinking about what others will think. Over a third
(36%) said they post photos they think others will like rather than images that reflect their personality. Girls are
slightly more likely to agree with this (38%) than boys (34%). Almost 2 in 5 (39%) of 13-17 year olds say they do this,
compared to a third (33%) of 8-12 year olds.
Furthermore, many young people remove images where they feel they don’t look attractive. 29% said they always
try to remove or hide images or videos of themself where they don’t look attractive, rising from 24% of boys to 34%
of girls. Teenagers are more likely to do this (35%) compared to 8-12 year olds (23%). Overall, teenage girls are the
most likely to have done this (see Figure 13).

Figure 13: Number of children who always try to remove images or
videos they feel they don't look attractive
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Q: Do you agree or disagree with the following statements? [I always try to remove or hide images or videos of myself where I don’t look attractive] Matrix
Rating Scale (One Answer Per Row). Base: All respondents (1,500 young people aged 8-17 years)

This report identifies the pressures that young people face when sharing images and videos, from pressures
around their appearance to the pressure to share evidence of interesting aspects of their lives.
Teenage girls are particularly vulnerable to such pressures, but these pressures begin at a younger age and
are experienced by both boys and girls. Education work needs to equip young people to be critical thinkers
to enable them to identify, resist and challenge these pressures. Meanwhile, opportunities should be
created for young people to help them celebrate their unique value aside from their value in terms of
appearance and popularity.
Young people should be inspired and empowered to create online communities that celebrate difference
and offer a supportive environment where they can be themselves and express themselves with freedom
and confidence.

Seeing is not believing
Children’s critical thinking with images and videos

While the majority of young people recognise that images and videos
can be misleading they lack the skills to critically evaluate these.

70% of 8-17s said that images and videos can be misleading and don’t always tell the full story.
Older children aged 13-17 years old have a greater awareness that images and videos can be misleading, with 75%
agreeing with this statement compared to 66% of 8-12 year olds.

Figure 14: Young people's critical thinking around images and videos
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Q: Thinking about communicating with photos, images and videos on the internet. Do you agree or disagree with the following statements? Matrix Rating Scale
(One Answer Per Row). Base: All respondents (1,500 young people aged 8-17 years)

48% said they are more likely to trust something has happened if they see an image or video of it, rising from 45% of
8-12 year olds to 51% of 13-17 year olds.
Just 1 in 5 (19%) recognised that it is possible to alter or edit videos or livestreams like you can images. 2 in 5 (40%)
believe you can’t alter or edit videos or livestreams like you can images.

Just a third (33%) of young people say they find it easy to check if the images and videos they find online are truthful.
Older children aged 13-17 year old are slightly more likely to find it easy to check if images and videos are truthful
(36%), compared to younger children aged 8-12 years old (30%).

This report reveals how children and young people are struggling to identify fact from fiction in the images
and videos they are exposed to online.
It is essential that we support children and young people to be critical thinkers, able to evaluate online
content and contact, and recognise how the content they are exposed to and the people they interact with
can affect their own behaviour, emotions, opinions and beliefs.
This can help develop their resilience to many varied pressures and risks online, from the influence of
advertising and celebrity culture on their self-esteem and body image, to exposure to propaganda, fake
news and even extremist content.
This digital skill is essential now and will become even more important as new issues emerge and
technology continues to develop. In our image-driven digital culture children need to critically evaluate even
the most immersive and convincing content, whether that’s high quality images, videos or livestreams.

Cyberbullying and shaming
Risks, concerns and how young people respond

Young people witness images and videos being used to bully and abuse,
and many have been targeted directly with this.

In the last year, 57% of 8-17 year olds said they have seen images or videos that are mean or bully someone, rising
from 47% of 8-12 year olds to 68% of 13-17 year olds. For the majority of these young people, this is something they
experience only occasionally, but there is a significant minority of young people who say they experience this all or
most of the time (see Figure 15).
Furthermore, 64% of 13-17s have seen people posting images or videos that are offensive to a particular targeted
group (for example LGBT people, those of a certain race or religion, or people with disabilities).
40% said they feel it's more upsetting if a person is being bullied with images or videos rather than words.

Over 1 in 5 (22%) of 8-17 year olds said someone has posted an image or video to bully them. There are no age or
gender differences in children’s experiences of this.

Figure 15: Bullying using images and videos
(experiences of children aged 8-17 years)
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Q: In the last year, how often have you experienced the following on the internet? (For example on social media or messaging apps) Matrix Rating Scale (One
Answer Per Row). Base: All respondents (1,500 young people aged 8-17 years)

Although it is encouraging to see that 80% of 8-17 year olds said they have had positive comments on a photo they
have posted, many young people have experienced negative comments. 38% of 8-17 year olds said they have
experienced this, rising from 32% of 8-12 year olds to 45% of 13-17 year olds. There are no significant gender
differences, with similar rates of boys (39%) and girls (37%) saying they have experienced this in the last year.
This negative behaviour can have a real impact on children’s expression: 2 in 5 (40%) young people say that they
sometimes don’t post images because they are worried about mean comments. Girls are slightly more likely to have
agreed with this (44%) compared to boys (37%).

Almost half (45%) of 13-17 year old respondents said they have seen nude or nearly nude photos of someone they
know being shared around their school or local community.
6% of 13-17 year olds said this happens all or most of the time, while 10% said it happens often. Over a quarter
(28%) said that this happens occasionally.

Figure 16: Number of teenagers who have witnessed nude/nearly
nude photos of someone they know being circulated
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Q: In the last year, how often have you experienced the following on the internet? (For example on social media or messaging apps). [A nude/nearly nude photo
of someone I know has been shared around my school or local community] Matrix Rating Scale (One Answer Per Row). Base: All respondents (1,500 young
people aged 8-17 years)

Over a third (34%) of young people aged 8-17 years old said they had reported an image or video on a social media
or messaging app, with 8% saying they had done this in the last day. There are no gender differences, but younger
children aged 8-12 years old are less likely to have reported (26%) compared to teenagers aged 13-17 years (42%).

What would young people do if they saw an image or video online that is mean, upsetting or worrying?

Top 5 things young people are
likely to do

Top 5 things that are likely to stop young
people from doing something

Speak to a friend (73%)

1.

Being worried people would find out that they were
the one who reported it (38%)

Block them (72%)

2.

Not knowing if it was serious enough (35%)

Speak to a parent or carer (62%)

3.

Not thinking it would make a difference (33%)

Report to the social media or messaging
app (51%)

4.

Being worried it would make it worse (30%)

Ignore it (48%)

5.

Not knowing what to do (28%)

This report reveals how children and young people are experiencing images and videos being used
negatively, including negative comments on photos they share or the distribution of nude or nearly nude
images within their peer group.
We need to inspire young people to be kind communicators and support them in understanding the
feelings of others and their responsibility to act in socially responsible ways online.
It is essential too that children and young people are equipped with the knowledge of what to do if they
witness or are targeted with this, and that they feel empowered to act.
The report identifies the barriers that young people face that can prevent them from seeking help and
taking action over such behaviour. Education work needs to challenge the assumptions behind these
barriers and also provide approaches to reduce them; for example providing anonymous reporting routes
within school for reporting bullying, to ensure children don’t fear they will be targeted for speaking up.
The report also identifies the issue of non-consensual sharing of intimate images among children, and it is
essential to develop a greater understanding of this issue and the impact this can have on the lives of young
people involved. Education work around sexting needs to include the ethical responsibility for young people
to not circulate images and to report such behaviour.

Managing your image
Privacy, identity and online reputation

Many young people are taking risks when sharing images and videos
and need support to protect their privacy.

Over half (56%) of young people aged 8-17 years said they have shared images or videos on a public social media
profile, with 1 in 5 (20%) saying they had done this in the last day.
This is particularly the case among older children, with 69% of young people aged 13-17 years saying they had done
this, compared to 42% of children aged 8-12 years.
Indeed, 31% of 8-17 year olds said that most of the photos they share are on a public profile that can be seen by
anyone, rising from 28% of 8-12 year olds to 34% of 13-17 year olds.

Figure 17: Young people's risk-taking when sharing images and videos
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Figure presents data from two questions:
Q: When did you last do the following things online, such as on social media or messaging apps like Snapchat, Instagram, WhatsApp, YouTube, Facebook? [Share
images or videos on a public social media profile] [Share images or videos directly with people I only know online] Matrix Rating Scale (One Answer Per Row).
Answer choices: In the last hour; In the last week; In the last month; Longer ago than a month; I have never done this. Base: All respondents (1,500 young people
aged 8-17 years)
Q: In the last year, how often have you experienced the following on the internet? (For example on social media or messaging apps) [I have shared a photo I
wouldn’t want my parents to see] Matrix Rating Scale (One Answer Per Row). Answer choices: All of the time; Most of the time; Often; Occasionally; Never.
Base: All respondents (1,500 young people aged 8-17 years)

The majority of young people have shared an image or video with a stranger. 65% of 8-17s said they have shared
images or videos directly with people they only know online (see Figure 17), with 27% saying they have done this in
the last day. This is particularly the case among older children, with 74% of 13-17 year olds saying they have done
this, compared to 55% of 8-12 year olds.
Despite this, 38% said they worry about losing control of an image they have shared online, rising from 35% of 8-12
year olds to 41% of 13-17 year olds.
Many young people are taking risks by sharing photos they would not be happy for their parents to see, with 30% of
8-17s saying they have done this in the last year. Older children are more likely to have done this, rising from 21% of
8-12 year olds to 40% of 13-17 year olds. Boys are also more likely to have done this (34%) compared to girls (27%).

Almost a quarter (23%) of 8-17 year olds said they don’t know how to
control who can see what they post on social media sites, and this is
particularly the case among 8-12 year olds (28%) compared to 13-17
year olds (19%).
Just half (47%) of young people said they do know how to control who
can see what they post on social media, with around a third (36%) of 812 year olds saying this compared to 3 in 5 (59%) 13-17 year olds.

Figure 18: Number of young people who agree or disagree with the
statement “I don’t know how to control who can see what I post on
social media sites”
Strongly Agree

13-17s

5%

8-12s

6%

0%

14%

Agree

Neither agree or disagree

22%

20%

22%

36%

30%

Strongly Disagree

37%

22%

10%

Disagree

40%

25%

50%

60%

70%

11%

80%

90%

100%

Q: Do you agree or disagree with the following statements? [I don’t know how to control who can see what I post on social media sites]. Matrix Rating Scale
(One Answer Per Row). Base: All respondents (1,500 young people aged 8-17 years)

Half of 8-17 year olds (51%) said they always think about what personal information they could be sharing before
they post a photo or video online, rising from 48% of 8-12 year olds to 55% of 13-17 year olds.

59% said they want people to ask them before posting a photo of them online, while 53% said they would always ask
a friend before sharing an image of them online.

2 in 5 (40%) of 8-17s said that in the last year their parents or carers have posted a photo of them that embarrassed
them, rising from 34% of 8-12s to 46% of 13-17s. Almost 1 in 10 (9%) said this happens all or most of the time.
41% said it annoys them when their parents or carers post a photo of them online without asking them, rising from
38% of 8-12 year olds to 45% of 13-17 year olds.

Figure 19: How often young people feel embarasssed by photos their
parents post of them
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Q: In the last year, how often have you experienced the following on the internet? (For example on social media or messaging apps) [My parents/carers have
posted a photo of me that embarrassed me] Matrix Rating Scale (One Answer Per Row). Base: All respondents (1,500 young people aged 8-17 years)

The report identifies how many children are taking risks with the images and videos they share online and who they
share them with. Teens are particularly vulnerable to such risk-taking but the behaviour begins at younger ages.
We need to educate young people to be considered creators, helping them to manage their privacy when sharing
images and videos and helping them to understand the importance of considering what they share and with who.
We also need to consider how to ensure children and young people have a say over the images and videos that are
shared of them, whether that is shared by a parent, friend, school or other. We need to encourage a culture of
consent where people ask permission from a child before sharing their image, while also giving children tools to
manage how images of them are shared. With the emergence of livestreaming this looks set to become even more
important.
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